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Farnborough
International runs
the world's most
prestigious Airshows
and hosts business
events. We have
created a family
of brand identities
that represent

all pillars of the
business.
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Farnborough
International
master brand Pantone® CMYK RGB Hexadecimal
colours
FARMRORCUGH GRIY

Cool grey 4 C 00,00,00,28 203, 20, 202 cbeYea

100,80,00, 35 12, 47, 1M Oc2faf

The master brand

identity colour
specifications

Colour matching

The Pantone® references should
be used to match for correct
reproduction of the core colours.
Coated colour swatches should be
the master colour reference for all
colour matching.

Process (CMYK) colour printing
Custom CMYK colour breakdowns
have been selected to provide the
best possible starting point for
process colour reproduction. Where
necessary these values should be
adjusted for the closest match to
their respective Pantone® colour
swatches.

On-screen colour

Hexadecimal colour
breakdowns have been selected
for on-screen applications.



Master brand identity
positioning

Please take care when placing the If you have a specific image that

Farnborough International master must be used you will need to

brand identity on imagery. create a graphic device that the
dentity can sit in so it is clearly

Try to avoid: egible.

- Elements that distract or overlap
the identity or break the clear
space rules.

- Backgrounds where neither our
blue or white coloured identities
can be seen clearly.
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The airbridge

Used correctly the airbridge is a
distinctive and highly effective
visual communication device.

)
INTERMATIONAL

-Please request permission from =It only appears where there

Farnborough International is sufficient space. It's never

marketing team before using squeezed onto an application

the airbridge, and follow close to other graphics that

the guidelines below carefully: would detract from it.
-It acts as a watermark, never as It is mostly used to add texture

the main message. and depth as a support to the

master brand identity.




Our design font is

Light
abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

0123456789

Regular
abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789 LL Brown
Bold

abcdefghijkimnopqrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ

0123456789

Our everyday font is
Arial

Regular
abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

0123456789

Bold

abcdefghijklmnopqrstuvwxyz O pen Sans
ABCDEFGHIJKLMNOPQRSTUVWXYZ

0123456789

LL Broown fs available from Lineto Foundry, please ensure you have a license to use this font




QOUR BRAND ES5ENCE

The Farnborough
International gradient

Dark blue CMYEK /100,100,00,55
Mid blue CMYK /100,44,00,00
Light blue CMYK /55,00,00,00

Qur brand essence

The gradient is a very
important brand asset. It plays
the lead role in communicating
our pioneering spirit.





